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Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the Securities Exchange Act
of 1934 during the preceding 12 months (or for such shorter period that the Registrant was required to file such reports), and (2) has been subject
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ITEM 1. BUSINESS
FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of
1995, Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These
statements are based on current expectations, estimates, forecasts and projections about the industry in which we operate, management s
beliefs and assumptions made by management. Words such as may,  will,  expect, intend,  estimate,  anticipate,  believe, or
continue or the negative thereof or variations of such words and similar expressions are intended to identify such forward-looking
statements. These statements are not guarantees of future performance and involve risks, uncertainties and assumptions, which are difficult to
predict. Therefore, actual outcomes and results may differ materially from what is expressed or forecasted in such forward-looking statements.
We disclaim any duty to update or revise any forward-looking statements whether as a result of new information, future events or otherwise. See
Management s Discussion and Analysis of Financial Condition and Results of Operations ~ Safe Harbor Statement Under Private Securities
Litigation Reform Act of 1995.

Explanatory Note
Acquisition of Warner Music Group by Access Industries

Warner Music Group Corp. (the Company ) was formed on November 21, 2003. We are the direct parent of WMG Holdings Corp. ( Holdings ),
which is the direct parent of WMG Acquisition Corp. ( Acquisition Corp. ). Acquisition Corp. is one of the world s major music-based content
companies.

Pursuant to the Agreement and Plan of Merger, dated as of May 6, 2011 (the Merger Agreement ), by and among the Company, Al
Entertainment Holdings LLC, a Delaware limited liability company ( Parent ) and an affiliate of Access Industries, Inc. ( Access ), and Airplanes
Merger Sub, Inc., a Delaware corporation and a wholly owned subsidiary of Parent ( Merger Sub ), on July 20, 2011 (the Merger Closing Date ),
Merger Sub merged with and into the Company with the Company surviving as a wholly owned subsidiary of Parent (the Merger ).

On July 20, 2011, in connection with the Merger, each outstanding share of common stock of the Company (other than any shares owned by the
Company or its wholly owned subsidiaries, or by Parent and its affiliates, or by any stockholders who were entitled to and who properly
exercised appraisal rights under Delaware law, and shares of unvested restricted stock granted under the Company s equity plan) was cancelled
and converted automatically into the right to receive $8.25 in cash, without interest and less applicable withholding taxes (collectively, the

Merger Consideration ). All unvested restricted stock and shares of common stock of the Company owned by Parent and its affiliates were
forfeited immediately prior to the Merger.

On July 20, 2011, we notified the New York Stock Exchange, Inc. (the NYSE ) of our intent to remove our common stock from listing on the
NYSE and requested that the NYSE file with the SEC an application on Form 25 to report the delisting of our common stock from the NYSE.
On July 21, 2011, in accordance with our request, the NYSE filed the Form 25 with the SEC in order to provide notification of such delisting
and to effect the deregistration of our common stock under Section 12(b) of the Securities Exchange Act of 1934, as amended (the Exchange
Act ). On August 2, 2011, we filed a Form 15 with the SEC in order to provide notification of a suspension of our duty to file reports under
Section 15(d) of the Exchange Act. Following such suspension, we continued to file reports with the SEC pursuant to the Exchange Act in
accordance with certain covenants contained in the instruments governing our outstanding indebtedness. Additionally, we filed two exchange
offer registration statements with the SEC in connection with the registration of our 11.50% Senior Unsecured Notes due 2018 issued by
Acquisition Corp. (the Unsecured WMG Notes ) and our 13.75% Senior Notes due 2019 issued by Holdings (the Holdings Notes ) and the related
guarantees by the Company, both of which became effective on March 16, 2012. As a result, our obligations to file reports pursuant to

Section 15(d) of the Exchange
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Act were reinstated until the end of our fiscal year ended September 30, 2012 and we have continued to file Exchange Act reports with the SEC
in accordance with certain covenants contained in the instruments covering our outstanding indebtedness. We have included condensed
consolidating financial information as a condition to omitting separate financial statements for Acquisition Corp. and Holdings under

Section 15(d) of the Exchange Act as permitted by Rule 3-10 of Regulation S-X.

In accordance with United States Generally Accepted Accounting Principles ( GAAP ), we have separated our historical financial results for the
period from July 20, 2011 to September 30, 2011 ( Successor ) and for the period from October 1, 2010 to July 19, 2011 ( Predecessor ). Successor
period and the Predecessor periods are presented on different bases and are, therefore, not comparable. However, we have also combined results

for the Successor and Predecessor periods for 2011 in the presentations below (and presented as the results for the twelve months ended

September 30, 2011 ) because, although such presentation is not in accordance with GAAP, we believe that it enables a meaningful comparison

of results. The results for the twelve months ended September 30, 2011 have not been prepared on a pro forma basis under applicable regulations

and may not reflect the actual results we would have achieved absent the Merger and the transactions related to the Merger and may not be

predictive of future results of operations.

Our Company

We are one of the world s major music-based content companies. Our company is composed of two businesses: Recorded Music and Music
Publishing. We believe we are the world s third-largest recorded music company and also the world s third-largest music publishing company.
We are a global company, generating over half of our revenues in more than 50 countries outside of the U.S. We generated revenues of $2.780
billion during the fiscal year ended September 30, 2012.

Our Recorded Music business produces revenue primarily through the marketing, sale and licensing of recorded music in various physical (such
as CDs, LPs and DVDs) and digital (such as downloads, subscription, and streaming) formats. We have one of the world s largest and most
diverse recorded music catalogs, including 27 of the top 100 best-selling albums of all time in the U.S. Our Recorded Music business also
benefits from additional revenue streams associated with artists, including merchandising, fanclubs, sponsorships, concert promotions and artist
management, among other areas. We often refer to these rights as artist services and expanded rights and to the recording agreements which
provide us with participations in such rights as expanded rights deals or 360° deals. Prior to intersegment eliminations, our Recorded Music
business generated revenues of $2.275 billion during the fiscal year ended September 30, 2012.

Our Music Publishing business owns and acquires rights to musical compositions, exploits and markets these compositions and receives
royalties or fees for their use. We publish music across a broad range of musical styles and hold rights in over one million copyrights from over
65,000 songwriters and composers. Prior to intersegment eliminations, our Music Publishing business generated revenues of $524 million during
the fiscal year ended September 30, 2012.

Our Business Strengths

We believe the following competitive strengths will enable us to grow our revenue and increase our margins and cash flow and to continue to
generate recurring revenue through our diverse base of Recorded Music and Music Publishing assets:

Evergreen Catalog of Recorded Music and Music Publishing Content and Vibrant Roster of Recording Artists and Songwriters. We believe
the depth and quality of our Recorded Music and Music Publishing catalogs stand out, with a collection of owned and controlled evergreen
recordings and songs that generate steady cash flows. We believe these assets demonstrate our historical success in developing talent and will
help to attract future talent in order to enable our continued success. We have been able to consistently attract, develop and retain successful
recording artists and songwriters. Our talented artist and repertoire ( A&R ) teams are focused
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on finding and nurturing future successful recording artists and songwriters, as evidenced by our roster of recording artists and songwriters and
our recent successes in our Recorded Music and Music Publishing businesses. We believe our relative size, the strength and experience of our
management team, our ability to respond to industry and consumer trends and challenges, our diverse array of genres, our large catalog of hit
recordings and songs and our A&R skills will help us continue to generate steady cash flows.

Highly Diversified Revenue Base. Our revenue base is derived largely from recurring sources such as our Recorded Music and Music
Publishing catalogs and new recordings and songs from our roster of recording artists and songwriters. In any given year, only a small
percentage of our total revenue depends on recording artists and songwriters without an established track record and our revenue base does not
depend on any single recording artist, songwriter, recording or song. We have built a large and diverse catalog of recordings and songs that
covers a wide breadth of musical styles, including pop, rock, jazz, country, R&B, hip-hop, rap, reggae, Latin, alternative, folk, blues, gospel and
other Christian music. We are a significant player in each of our major geographic regions. Continuing to enter into additional expanded-rights
deals will further diversify the revenue base of our Recorded Music business.

Flexible Cost Structure with Low Capital Expenditure Requirements. We have a highly variable cost structure, with substantial discretionary
spending and minimal capital requirements. We have contractual flexibility with regard to the timing and amounts of advances paid to existing
recording artists and songwriters as well as discretion regarding future investment in new recording artists and songwriters, which further allows
us to respond to changing industry conditions. Our significant discretion with regard to the timing and expenditure of variable costs provides us
with considerable flexibility in managing our expenses. In addition, our capital expenditure requirements are predictable. We had an increased
level of capital expenditures in fiscal years 2010 and 2011 as a result of several planned information technology infrastructure projects,
including the delivery of an SAP enterprise resource planning application in the U.S. for fiscal year 2011 and improvements to our royalty
systems for fiscal year 2012. In order to improve operating efficiency, we have begun to develop a long-term capital expenditure plan to upgrade
our IT systems, which led to increased levels of capital expenditures in fiscal year 2012. We continue to seek sensible opportunities to convert
fixed costs to variable costs and to enhance our effectiveness, flexibility, structure and performance by reducing and realigning long-term costs.
We also continue to implement changes to better align our workforce with the changing nature of the music industry by continuing to shift
resources from our physical sales channels to efforts focused on digital distribution and emerging technologies and other new revenue streams.
In addition, we continue to look for opportunities to outsource additional back-office functions where it can make us more efficient, increase our
capabilities and lower our costs.

Continued Transition to Higher-Margin Digital Platforms. We derive revenue from different digital business models and products, including
digital downloads of single tracks and albums, digital streaming and subscription services, video streaming and downloads, mobile music, in the
form of ringtones, ringback tones and full-track downloads, and digital radio services. We have established ourselves as a leader in the music
industry s transition to the digital era by expanding our distribution channels by establishing a strong partnership portfolio and developing and
enabling the development of innovative products and services, including Internet cloud-based services, to further leverage our content and rights.
For the fiscal year ended September 30, 2012, digital revenue represented approximately 38% of our Recorded Music revenue. For the twelve
months ended September 30, 2011, digital revenue represented approximately 33% of our Recorded Music revenue.

We believe that product innovation is crucial to digital growth. As such, we have integrated the development of innovative digital products and
strategies throughout our business and established a culture of product innovation across the company. Through our digital initiatives we have
established strong relationships with our customers, developed new products and become a leader in the expanding worldwide digital music
business. Due to the absence of certain costs associated with physical products, such as manufacturing, distribution, inventory and returns, we
continue to experience higher margins on our digital product offerings than our physical product offerings.
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Diversified, Growing and Higher-Margin Revenue Streams through Expanded-Rights Deals. We have been expanding our relationships with
recording artists to partner with them in other areas of their careers by entering into expanded-rights or 360° deals. Under these arrangements,
we participate in sources of revenue outside of the recording artist s record sales, such as live performances, merchandising, fan clubs, artist
management and sponsorships. These opportunities have allowed us, and we believe will continue to allow us, to further diversify our revenue
base and offset declines in revenue from physical record sales over time. As of September 30, 2012, we had expanded-rights deals in place with
more than 75% of our active global Recorded Music roster. The vast majority of these agreements are signed with recording artists in the early
stages of their careers. As a result, we expect the revenue streams derived from these deals to increase in value over time as we help recording
artists on our active global Recorded Music roster gain prominence.

Strong Management Team and Strategic Investor. We have strategically realigned business unit leadership to manage the business on a global
basis. In addition, we have successfully implemented an A&R strategy that focuses on the return on investment (ROI) for each recording artist
and songwriter. Our management team has also delivered strong results in our digital business, which, along with our efforts to diversify our
revenue mix, are helping us transform our company. At the same time, management has remained vigilant in managing costs and maintaining
financial flexibility. In addition, since our acquisition by Access Industries in July 2011, we have benefited from our partnership with Access
which has provided us with strategic direction and planning support to help us manage the ongoing transition in the recorded music industry.

Our Strategy
We expect to increase revenues and cash flow through the following business strategies:

Attract, Develop and Retain Established and Emerging Recording Artists and Songwriters. A critical element of our strategy is to find,
develop and retain recording artists and songwriters who achieve long-term success, and we expect to enhance the value of our assets by
continuing to attract and develop new recording artists and songwriters with staying power and market potential. Our A&R teams seek to sign
talented recording artists, who will generate a meaningful level of revenues and increase the enduring value of our catalog on an ongoing basis
with little additional marketing expenditure. We also work to identify promising songwriters who will write musical compositions that will
augment the lasting value and stability of our music publishing catalog. We intend to evaluate our recording artist and songwriter rosters
continually to ensure that we remain focused on developing the most promising and profitable talent and committed to maintaining financial
discipline in evaluating agreements with artists. We will also continue to evaluate opportunities to add to our catalog or acquire or make
investments in companies engaged in businesses that are similar or complementary to ours on a selective basis.

Maximize the Value of Our Music Assets. Our relationships with recording artists and songwriters, along with our recorded music and music
publishing catalogs are our most valuable assets. We intend to continue to exploit the value of these assets through a variety of distribution
channels, formats and products to generate significant cash flow from our music-based content. We believe that the ability to monetize our
music-based content should improve over time as new distribution channels and the number of formats increase. We will seek to exploit the
potential of previously unmonetized content in new channels, formats and product offerings. For example, we have a large catalog of music
videos that we have yet to fully monetize, as well as album art, lyrics and B-side tracks that have never been exploited. We will also continue to
work with our partners to explore creative approaches and experiment with new deal structures and product offerings to take advantage of new
distribution channels. We also intend to capitalize on our recently commenced global catalog initiative geared towards improving our market
share in key international territories.

Capitalize on Digital Distribution. The growth of digital formats should continue to produce new means for the distribution, exploitation and
monetization of the assets of our Recorded Music and Music Publishing businesses. We believe that the continued development of legitimate
online and mobile channels for the consumption of music-based content and increasing access to digital music services present significant
promise and opportunity for the music industry, through downloads, streaming and subscription services, and digital radio
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services, among other formats. Digital tracks and albums and streaming and subscription services are reasonably priced for the consumer, but
also offer a superior customer experience relative to illegal alternatives. Legitimate digital music is easy to use, fosters discovery, presents gift
options, offers uncorrupted, high-quality song files and integrates seamlessly with popular portable music players such as Apple s
iPod/iPhone/iPad devices and smartphones which run on operating systems such as Google s Android, RIM s Blackberry and Microsoft s
Windows. Research conducted by NPD in December 2011 shows that legitimate digital music offerings are driving additional uptake from
consumers. More than a quarter of U.S. Internet consumers age 13+ who started buying or bought more digital albums in the year covered by the
survey did so in order to get content for their portable devices. Approximately 15-20% of these consumers did so because it was easy to find
music through digital music stores and services, because they had established a level of comfort with purchasing music through such services,
and because they discovered more music through them; 20-25% received a digital gift card, or more digital gift cards than in the past, which
encouraged such purchasing. We believe digital distribution will drive incremental Recorded Music catalog sales given the ability to offer
enhanced presentation and searchability of our catalog.

We intend to continue to extend our global reach by executing deals with new partners and developing optimal business models that will enable
us to monetize our content across various platforms, services and devices. In the United States, beginning with the twelve months ended
September 30, 2011, our Recorded Music digital revenue exceeded physical revenue. Research conducted by NPD in December 2011 shows that
more than two out of every five U.S. Internet consumers age 13+ watched music videos or listened to music via an online video site such as
YouTube, or listened to radio via an online radio service such as Pandora, in the period covered by the 2011 survey. In addition, with worldwide
smartphone shipments expected to reach nearly 1.7 billion by 2017, we expect that the mobile platform will represent an area of significant
opportunity for music-based content. Figures from comScore s June 2012 MobiLens data release show that the uptake of music among users of
such phones is significant: three-month averages through June 2012 reflect that half of existing smartphone users in the U.S. and 44% of their
counterparts across five major European territories (the U.K., Germany, France, Spain and Italy) listened to music downloaded and stored or
streamed on their handsets from services such as iTunes, Pandora, iHeartRadio, Deezer and Spotify, among other sources, in the periods covered
by monthly surveys. We believe that demand for music-related products, services and applications that are optimized for smartphones as well as
devices like Apple s iPod/iPad will continue to grow with the continued development of these platforms.

Enter into Expanded-Rights Deals to Form Closer Relationships with Recording Artists and Capitalize on Revenues From Other Areas of
the Music Industry. Since the end of calendar 2005, we have successfully implemented a strategy of entering into expanded-rights deals with
new recording artists. This strategy has allowed us to create closer relationships with our recording artists through our provision of additional
artist services and greater financial alignment. Expanded-rights deals allow us to diversify our Recorded Music revenue streams and capitalize
on ancillary revenues, from merchandising, fan clubs, sponsorship, concert promotion, and artist management, among other areas. As part of our
strategy, we have built or acquired significant in-house resources to provide additional services to our recording artists and third-party recording
artists. We believe artist services and expanded-rights deals will contribute to Recorded Music revenue growth over time.

Focus on Continued Management of Our Cost Structure. We plan to continue to maintain a disciplined approach to cost management in our
business and to pursue additional cost-savings with a focus on aligning our cost structure with our strategy and optimizing the implementation of
our strategy. As part of this focus, we will continue to monitor industry conditions to ensure that our business remains aligned with industry
trends. We also plan to continue to aggressively shift resources from our physical sales channels to efforts focused on digital distribution and
other new revenue streams. As digital revenue makes up a greater portion of total revenue, we plan to manage our cost structure accordingly. In
addition, we will continue to look for opportunities to convert fixed costs to variable costs through realigning or outsourcing certain functions.
We are constantly monitoring our costs and seeking additional cost savings. As of the completion of our Merger on July 20, 2011, we targeted
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cost-savings over the next nine fiscal quarters of $50 million to $65 million based on identified cost-savings initiatives and opportunities,
including targeted savings expected to be realized as a result of shifting from a public to a private company, reduced expenses related to finance,
legal and information technology and reduced expenses related to certain planned corporate restructuring initiatives. Through September 30,
2012, we had achieved a majority of the targeted cost savings that we identified at the time of the Merger, and have since identified further
cost-saving opportunities.

Contain Digital Piracy. Containing piracy is a major focus of the music industry and we, along with the rest of the industry, are taking multiple
measures through the development of new business models, technological innovation, litigation, education and the promotion of legislation and
voluntary agreements to combat piracy, including filing civil lawsuits, participating in education programs, lobbying for tougher anti-piracy
legislation and other initiatives to preserve the value of music copyrights. We also believe technologies geared towards degrading the illegal
filesharing process and tracking the source of pirated music offer a means to reduce piracy. We believe these actions and technologies, in
addition to the expansive growth of legitimate online and mobile music offerings, will help to limit the revenue lost to digital piracy.

Company History

Our history dates back to 1929, when Jack Warner, president of Warner Bros. Pictures, founded Music Publishers Holding Company ( MPHC ) to
acquire music copyrights as a means of providing inexpensive music for films. Encouraged by the success of MPHC, Warner Bros. extended its
presence in the music industry with the founding of Warner Bros. Records in 1958 as a means of distributing movie soundtracks and further
exploiting actors contracts. For over 50 years, Warner Bros. Records has led the industry both creatively and financially with the discovery of
many of the world s biggest recording artists. Warner Bros. Records acquired Frank Sinatra s Reprise Records in 1963. Our Atlantic Records
label was launched in 1947 by Ahmet Ertegun and Herb Abramson as a small New York-based label focused on jazz and R&B and Elektra
Records was founded in 1950 by Jac Holzman as a folk music label. Atlantic Records and Elektra Records were merged in 2004 to form the
Atlantic Records Group. Warner Music Group is today home to a collection of record labels, including Asylum, Atlantic, East West, Elektra,
Nonesuch, Reprise, Rhino, Roadrunner, Rykodisc, Sire, Warner Bros. and Word.

Since 1970, our international Recorded Music business has been responsible for the sale and marketing of our U.S. recording artists abroad as

well as the discovery and development of international recording artists. Chappell & Intersong Music Group, including Chappell & Co., a
company whose history dates back to 1811, was acquired in 1987, expanding our Music Publishing business. We continue to diversify our
presence through acquisitions and joint ventures with various labels, such as the acquisition of a majority interest in Word Entertainment ( Word )
in 2002, our acquisition of Ryko in 2006, our acquisition of a majority interest in Roadrunner Music Group B.V. ( Roadrunner ) in 2007 (we also
acquired the remaining interest in Roadrunner in 2010) and the acquisition of music publishing catalogs and businesses, such as the Non-Stop
Music production music catalog in 2007 and Southside Independent Music Publishing in 2011.

On July 20, 2011, we completed the Merger with an affiliate of Access pursuant to which Access became the beneficial owner of 100% of our
equity and our controlling shareholder.

Recorded Music (81%, 81% and 82% of consolidated revenues, before intersegment eliminations, for fiscal year ended September 30,
2012, twelve months ended September 30, 2011 and fiscal year ended September 30, 2010)

Our Recorded Music business primarily consists of the discovery and development of artists and the related marketing, distribution and licensing
of recorded music produced by such artists.
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In the U.S., Recorded Music operations are conducted principally through our major record labels Warner Bros. Records and the Atlantic
Records Group. Our Recorded Music operations also include Rhino, a division that specializes in marketing our music catalog through
compilations and reissuances of previously released music and video titles, as well as in the licensing of recordings to and from third parties for
various uses, including film and television soundtracks. Rhino has also become our primary licensing division focused on acquiring broader
licensing rights from certain catalog artists. For example, we own a 50% interest in Frank Sinatra Enterprises, an entity that administers licenses
for use of Frank Sinatra s name and likeness and manages all aspects of his music, film and stage content. We also conduct our Recorded Music
operations through a collection of additional record labels, including, among others, Asylum, East West, Elektra, Nonesuch, Reprise,
Roadrunner, Rykodisc, Sire and Word.

Outside the U.S., our Recorded Music activities are conducted in more than 50 countries primarily through our various subsidiaries, affiliates
and non-affiliated licensees. Internationally we engage in the same activities as in the U.S.: discovering and signing artists and distributing,
marketing and selling their recorded music. In most cases, we also market and distribute internationally the records of those artists for whom our
U.S. record labels have international rights. In certain smaller markets, we license to unaffiliated third-party record labels the right to distribute
our records. Our international artist services operations also include a network of concert promoters through which we provide resources to
coordinate tours.

Our Recorded Music distribution operations include WEA Corp., which markets and sells music and DVD products to retailers and wholesale
distributors in the U.S.; ADA, which distributes the products of independent labels to retail and wholesale distributors in the U.S.; various
distribution centers and ventures operated internationally; an 80% interest in Word, which specializes in the distribution of music products in the
Christian retail marketplace and ADA Global, which provides distribution services outside of the U.S. through a network of affiliated and
non-affiliated distributors.

We play an integral role in virtually all aspects of the music value chain from discovering and developing talent to producing albums and
promoting artists and their products. After an artist has entered into a contract with one of our record labels, a master recording of the artist s
music is created. The recording is then replicated for sale to consumers primarily in the CD and digital formats. In the U.S., WEA Corp., ADA
and Word market, sell and deliver products, either directly or through sub-distributors and wholesalers, to record stores, mass merchants and
other retailers. Our recorded music products are distributed in physical form through online physical retailers such as Amazon.com,
barnesandnoble.com and bestbuy.com and in digital form through online digital retailers like Apple s iTunes, online subscription services like
Spotify, Rhapsody and Deezer, and Internet radio services like Pandora and iHeart Radio. In the case of expanded-rights deals where we acquire
broader rights in a recording artist s career, we may provide more comprehensive career support and actively develop new opportunities for an
artist through touring, fan clubs, merchandising and sponsorships, among other areas. We believe expanded-rights deals create a better
partnership with our artists, which allows us to work together more closely with them to create and sustain artistic and commercial success.

We have integrated the sale of digital content into all aspects of our Recorded Music and Music Publishing businesses including A&R,
marketing, promotion and distribution. Our new media executives work closely with A&R departments to make sure that while a record is being
made, digital assets are also created with all of our distribution channels in mind, including subscription services, social networking sites, online
portals and music-centered destinations. We also work side by side with our mobile and online partners to test new concepts. We believe
existing and new digital businesses will be a significant source of growth for at least the next several years and will provide new opportunities to
successfully monetize our assets and create new revenue streams. As a music-based content company, we have assets that go beyond our
recorded music and music publishing catalogs, such as our music video library, which we have begun to monetize through digital channels. The
proportion of digital revenues attributed to each distribution channel varies by region and since digital music is still in the relatively early stages
of growth, proportions may change as the roll out of new technologies continues. As an owner of musical content, we believe we are well
positioned to take advantage of growth in digital distribution and emerging technologies to maximize the value of our assets.
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We are also diversifying our revenues beyond our traditional businesses by entering into expanded-rights deals with recording artists in order to
partner with artists in other areas of their careers. Under these agreements, we provide services to and participate in artists activities outside the
traditional recorded music business. We have developed an artist services business to exploit this broader set of music-related rights and to
participate more broadly in the monetization of the artist brands we help create. In developing our artist services business, we have both built
and expanded in-house capabilities and expertise and have acquired a number of existing artist services companies involved in artist
management, merchandising, strategic marketing and brand management, ticketing, concert promotion, fan club, original programming and
video entertainment.

We believe that entering into expanded-rights deals and enhancing our artist services business will permit us to better capitalize on the growth
areas of the music industry and permit us to build stronger long-term relationships with artists and more effectively connect artists and fans.

Artists and Repertoire ( A&R )

We have a decades-long history of identifying and contracting with recording artists who become commercially successful. Our ability to select
artists who are likely to be successful is a key element of our Recorded Music business strategy and spans all music genres and all major
geographies and includes artists who achieve national, regional and international success. We believe that this success is directly attributable to
our experienced global team of A&R executives, to the longstanding reputation and relationships that we have developed in the artistic
community and to our effective management of this vital business function.

In the U.S., our major record labels identify potentially successful recording artists, sign them to recording agreements, collaborate with them to
develop recordings of their work and market and sell these finished recordings to retail stores and legitimate digital channels. Increasingly, we
are also expanding our participation in image and brand rights associated with artists, including merchandising, sponsorships, touring and artist
management. Our labels scout and sign talent across all major music genres, including pop, rock, jazz, country, R&B, hip-hop, rap, reggae,
Latin, alternative, folk, blues, gospel and other Christian music. Internationally we market and sell U.S. and local rep