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Company Announcement
Interim financial report for the period 1 January 2010 to 30 June 2010

5 August 2010

Novo Nordisk increased operating profit by 19% in the first half of 2010
Sales growth of 14% driven by modern insulins and Victoza®

  � Sales increased by 14% in Danish kroner and by 11% in local currencies.

o Sales of modern insulins increased by 22% (19% in local currencies).

o Sales of NovoSeven® increased by 11% (9% in local currencies).
o Sales of Norditropin® increased by 8% (6% in local currencies).
o Sales in North America increased by 21% (20% in local currencies).

o Sales in International Operations increased by 17% (12% in local currencies).

  � Gross margin improved by 0.6 percentage points in Danish kroner to 80.5% in the first six months
of 2010, primarily reflecting a positive product mix development.

  � Reported operating profit increased by 19% to DKK 9,423 million. Adjusted for the impact from
currencies, operating profit in local currencies increased by around 15%.

  � Net profit increased by 21% to DKK 6,872 million. Earnings per share (diluted) increased by 25%
to DKK 11.63.

  � The global roll-out of Victoza® is progressing well. In the US, Victoza® has now achieved 27%
GLP-1 market share of total weekly prescriptions for the week ending 23 July 2010, and the
product has also been launched in Japan and Canada.

  � In June 2010, Novo Nordisk announced that the enrolment of patients into the global phase 3a
programme for Degludec and DegludecPlus has been completed.

  � The first phase 3a results for DegludecPlus in type 1 diabetes substantiate that DegludecPlus
lowers blood glucose long-term whilst at the same time reducing hypoglycaemic events.

  � The guidance for 2010 has been raised; sales growth measured in local currencies is now
expected to be 9�10%, and operating profit growth measured in local currencies is now expected to
be 12�15%

Lars Rebien Sørensen, president and CEO: �The underlying business growth is solid, driven by our portfolio of modern insulins
and Victoza®, and we therefore raise our guidance for 2010. We are also very encouraged by the continued progress within our
pipeline including both new insulins, liraglutide for obesity and haemostasis projects.�
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Consolidated financial statement for the first half of 2010

The present unaudited interim financial report has been prepared in accordance with IAS 34 �Interim Financial Reporting� and accounting policies set

out in the Annual Report 2009 of Novo Nordisk. Furthermore, the interim financial report and Management�s review are prepared in accordance with
additional Danish disclosure requirements for interim reports of listed companies. Novo Nordisk has adopted all new, amended or revised
accounting standards and interpretations (�IFRSs�) endorsed by the EU effective for the accounting period beginning on 1 January 2010. These
IFRSs have not had a significant impact on the Group�s interim financial report.

Amounts in DKK million, except average number of shares outstanding, earnings per share and full-time employees.

%
change

H1 2009

Profit and loss H1 2010 H1 2009 to H1
2010

Sales 29,068 25,499 14%

Gross profit 23,409 20,381 15%
Gross margin 80.5% 79.9%

Sales and distribution costs 8,348 7,681 9%
Percent of sales 28.7% 30.1%

Research and development costs 4,565 3,593 27%
Percent of sales 15.7% 14.1%

Administrative expenses 1,456 1,372 6%
Percent of sales 5.0% 5.4%

Licence fees and other operating income 383 165 132%

Operating profit 9,423 7,900 19%
Operating margin 32.4% 31.0%

Net financials (498) (511) (3%)
Profit before income tax 8,925 7,389 21%

Net profit 6,872 5,690 21%
Net profit margin 23.6% 22.3%

Other key numbers

Depreciation, amortisation and impairment losses 1,176 1,140 3%
Capital expenditure 1,412 970 46%

Cash flow from operating activities 8,456 6,756 25%
Free cash flow 6,853 5,688 20%

Total assets 57,048 51,246 11%
Equity 33,635 34,086 (1%)
Equity ratio 59.0% 66.5%
Average number of shares outstanding (million) � diluted 591.0 610.3 (3%)
Diluted earnings per share / ADR (in DKK) 11.63 9.32 25%

Full-time employees at the end of the period 29,364 27,998 5%
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Sales development by segments

Sales increased by 14% in Danish kroner and by 11% measured in local currencies. While growth was realised within both
diabetes care and biopharmaceuticals, the primary growth contribution was derived from the modern insulins and Victoza®.

Sales Growth Growth Share of
H1 2010 as in local growth

DKK reported currencies in local
million currencies

The diabetes care segment
Modern insulins 12,654 22% 19% 68%
� NovoRapid® 5,659 19% 17% 28%
� NovoMix® 3,718 16% 13% 14%
� Levemir® 3,277 33% 30% 26%
Human insulins 5,872 0% (3%) (6%)
Victoza® 666 - - 23%
Protein-related products 1,086 11% 7% 3%
Oral antidiabetic products 1,349 (1%) (3%) (2%)
Diabetes care total 21,627 16% 13% 86%

The biopharmaceuticals segment
NovoSeven® 4,069 11% 9% 11%
Norditropin® 2,328 8% 6% 4%
Other products 1,044 1% (3%) (1%)
Biopharmaceuticals total 7,441 8% 6% 14%

Total sales 29,068 14% 11% 100%

Sales development by regions
In the first half of 2010, all regions contributed to growth measured in local currencies. North America was the main contributor with
63% share of growth measured in local currencies, followed by International Operations and Europe contributing 22% and 13%,
respectively.

Diabetes care
Sales of diabetes care products increased by 16% measured in Danish kroner to DKK 21,627 million and by 13% in local
currencies compared to the first half of 2009.

Modern insulins, human insulins and protein-related products
In the first half of 2010, sales of modern insulins, human insulins and protein-related products increased by 14% in Danish kroner to
DKK 19,612 million and by 11% measured in local currencies compared to the same period last year, with North America and
International Operations having the highest growth rates. Novo Nordisk continues to be the global leader with 51% of the total
insulin market and 46% of the modern insulin market, both measured in volume.

The sales growth is driven by the portfolio of modern insulins exhibiting steady sales growth globally. Sales of modern insulins
increased by 22% in Danish kroner to DKK 12,654 million and by 19% in local currencies compared to the first half of 2009. All
regions realised solid growth rates, with North America accounting for more than half of the growth, followed by
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International Operations and Europe. Sales of modern insulins now constitute close to 70% of Novo Nordisk�s sales of insulin.

North America
Sales in North America increased by 21% in Danish kroner and by 19% in local currencies in the first six months of 2010, reflecting
a continued solid market penetration of the modern insulins Levemir®, NovoLog® and NovoLog® Mix 70/30. Novo Nordisk
maintains its leadership position in the US insulin market with 42% of the total insulin market and 36% of the modern insulin
market, both measured in volume. Currently, around 41% of Novo Nordisk�s modern insulin volume in the US is being sold in the
prefilled device FlexPen®.

Europe
Sales in Europe increased by 6% measured in Danish kroner and by 4% in local currencies in the first six months of 2010,
reflecting continued progress for the portfolio of modern insulins and declining human insulin sales. Novo Nordisk holds 54% of the
total insulin market and 51% of the modern insulin market, both measured in volume. The device penetration in Europe remains
high with more than 95% of Novo Nordisk�s insulin volume being sold in devices, primarily NovoPen® and FlexPen®.

International Operations
Sales within International Operations increased by 20% in Danish kroner and by 15% in local currencies in the first six months of
2010. The main contributor to growth was sales of modern insulins, primarily in China. Sales of human insulins continue to add to
overall growth in the region, also driven by China, although an unexpected delay in obtaining an insulin import licence in Russia
reduced the growth of the region.

Japan & Korea
Sales in Japan & Korea increased by 3% measured in Danish kroner and decreased by 2% in local currencies in the first six
months of 2010. The sales development reflects sales growth for all three modern insulins, NovoRapid®, NovoRapid Mix® 30 and
Levemir®, countered by a decline in human insulin sales. In the challenging competitive environment, Novo Nordisk now holds
65% of the total insulin market in Japan and 57% of the modern insulin market, both measured in volume. The device penetration
in Japan remains high with more than 95% of Novo Nordisk�s insulin volume being sold in devices, primarily NovoPen® and
FlexPen®.

Victoza® (GLP-1 therapy for type 2 diabetes)
Victoza® sales reached DKK 666 million during the first half of 2010 reflecting solid market performance in Europe, the initial
launch-related pipeline fill in the US, and re-ordering during the second quarter of 2010 in the US. The global launch progresses,
and the product has now been made commercially available in 14 European countries as well as the US, Canada, Japan and three
countries in International Operations.

NovoNorm®/Prandin® (oral antidiabetic products)
In the first half of 2010, sales of oral antidiabetic products decreased by 1% in Danish kroner to DKK 1,349 million and by 3% in
local currencies compared to the same period in 2009. The sales development primarily reflects lower sales in Europe due to
generic competition in Germany.
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Biopharmaceuticals
In the first half of 2010, sales of biopharmaceutical products increased by 8% measured in Danish kroner to DKK 7,441 million and
by 6% measured in local currencies compared to the first half of 2009.

NovoSeven® (bleeding disorders therapy)
Sales of NovoSeven® increased by 11% in Danish kroner to DKK 4,069 million and by 9% in local currencies compared to the first
half of 2009. Sales growth for NovoSeven® was primarily realised in North America, secondarily in Japan & Korea. The sales
growth for NovoSeven® is however impacted by the loss of the predominant part of the federal tender for recombinant FVIIa in
Russia.

Norditropin® (growth hormone therapy)
Sales of Norditropin® increased by 8% measured in Danish kroner to DKK 2,328 million and by 6% measured in local currencies
compared to the first half of 2009. Growth in local currencies was realised in all regions with International Operations having the
highest growth rate. Novo Nordisk remains the second-largest company in the global growth hormone market with a 25% market
share measured in volume.

Other products
Sales of other products within biopharmaceuticals, which predominantly consist of hormone replacement therapy (HRT)-related
products, increased by 1% in Danish kroner to DKK 1,044 million and decreased by 3% in local currencies. This development
primarily reflects continued sales progress for the low-dose version of Vagifem®, a topical oestrogen product, countered by generic
competition to Activelle®, Novo Nordisk�s continuous-combined HRT product.

Development in costs
The cost of goods sold was DKK 5,659 million in the first half of 2010 representing a gross margin of 80.5% compared to 79.9% in
the same period of 2009. This primarily reflects a favourable product mix impact due to increased sales of modern insulins and
Victoza®.

In the first half of 2010, total non-production-related costs increased by 14% to DKK 14,369 million compared to the same period
last year.

Sales and distribution costs increased by 9% to DKK 8,348 million primarily reflecting the launch costs of Victoza® in Europe and in
the US, as well as a continued expansion of the global sales force.

Research and development costs increased by 27% to DKK 4,565 million primarily reflecting the ongoing phase 3 programme for
the new generation of insulins, Degludec and DegludecPlus.

Licence fees and other operating income constituted DKK 383 million in the first half of 2010 compared to DKK 165 million in the
same period of 2009. The development reflects a sustainable higher level of licence fees as well as a non-recurring income of
approximately DKK 100 million related to a patent settlement during the first quarter of 2010.
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Net financials
Net financials showed a net expense of DKK 498 million in the first half of 2010 compared to a net expense of DKK 511 million in
the same period of 2009.

For the first half of 2010, the foreign exchange result was an expense of DKK 460 million compared to an expense of DKK 501
million in the first half of 2009. This development reflects losses on foreign exchange hedging of especially US dollars due to the
appreciation versus the Danish krone. In accordance with Novo Nordisk�s accounting practices, foreign exchange hedging losses of
around DKK 2,400 million have, as per 30 June 2010, been deferred for future income recognition in the second half of 2010 and in
2011 as the hedged operating cash flows are materialising.

Also included in net financials is the result from associated companies with an income of DKK 61 million primarily related to an
accounting gain in relation to the public offering by ZymoGenetics, Inc. in January 2010. In the same period of 2009, the result from
associated companies was an expense of DKK 46 million.

Key developments in the second quarter of 2010
Please refer to appendix 1 for an overview of the quarterly numbers in DKK.

The sales in the second quarter of 2010 increased by 18% to DKK 15,394 million and by 11% in local currencies compared to the
same period in 2009. The growth is driven by the modern insulins, Victoza® and NovoSeven® whereas North America and
International Operations represented the majority of the growth in a geographic perspective. Victoza® sales in the second quarter
of 2010 were primarily driven by sales in Europe supported by re-ordering in the US.

The gross margin increased to 80.7% in the second quarter of 2010 compared to 79.9% in the same period last year. The increase
is primarily driven by a favourable product mix.

Sales and distribution costs increased by 14% for the second quarter of 2010 compared to the same period last year, primarily
driven by Victoza® launch costs and sales force expansions in Japan, Europe and International Operations.

Research and development costs increased by 32% in the second quarter of 2010 compared to the same period last year, primarily
driven by the phase 3 development programme for Degludec and DegludecPlus.

Licence fees and other operating income increased by 104% to DKK 159 million driven by recurring licence fee income related to
intellectual property rights.

Reported operating profit increased by 23% in the second quarter of 2010 compared to the same period last year, and by 11% in
local currencies. This primarily reflects the sales growth and the improvement in gross margin countered by the increase in
research and development costs.

The free cash flow increased by 67% in the second quarter of 2010 compared to the same period last year driven by a higher net
profit level. The cash to earnings ratio was 97% in the second quarter of 2010.
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Outlook for 2010
The current expectations for 2010 are summarised and compared to the previous expectations in the table below (changes
highlighted in bold and italics):

Expectations are as reported, if not Current expectations Previous expectations
otherwise stated 5 August 2010 27 April 2010

Sales growth
- in local currencies 9�10% 7�10%

- as reported Around 6 percentage points Around 3 percentage points
higher higher

Operating profit growth
- underlying 12�15% More than 10%

- as reported Around 11 percentage Around 6 percentage points
points higher higher

Net financial expense Around DKK 1,750 million Around DKK 700 million

Effective tax rate Approximately 23% Approximately 23%

Capital expenditure Around DKK 3.5 billion Around DKK 3.5 billion

Depreciation, amortisation and
impairment losses Around DKK 2.7 billion Around DKK 2.7 billion

Free cash flow Close to DKK 13 billion More than DKK 12 billion

Novo Nordisk now expects sales growth in 2010 of 9�10% measured in local currencies. This is based on expectations of
continued market penetration for Novo Nordisk�s key strategic products within diabetes care, including continued global roll-out of
Victoza®, and biopharmaceuticals as well as expectations of continued intense competition, potential generic competition to
NovoNorm®/Prandin® and an impact from the implementation of healthcare reforms primarily in the US and Europe. Given the
current level of exchange rates versus the Danish krone, the reported sales growth is now expected to be around 6 percentage
points higher than measured in local currencies.

For 2010, growth in operating profit is now expected to be 12�15% measured in local currencies, primarily driven by the increase
in sales growth expectations. Given the current level of exchange rates versus the Danish krone, the reported operating profit
growth is now expected to be 11 percentage points higher than measured in local currencies.

For 2010, Novo Nordisk now expects a net financial expense of around DKK 1,750 million. The current expectation primarily
reflects losses on foreign exchange hedging contracts. Foreign exchange hedging losses of approximately DKK 550 million are
currently expected to be deferred for future income recognition in 2011 when the hedged operating cash flows will be realised.

The effective tax rate for 2010 is still expected to be maintained around 23%.

Capital expenditure is still expected to be around DKK 3.5 billion in 2010, primarily related to investments in the new insulin
formulation and filling plant in China and a new disposable device capacity in Denmark. Expectations for depreciations,
amortisation and impairment losses are still around DKK 2.7 billion whereas free cash flow is now expected to be close to DKK
13 billion.
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All of the above expectations are based on the assumption that the global economic environment will not significantly change
business conditions for Novo Nordisk during 2010 and that currency exchange rates, especially the US dollar, remain at the current
level versus the Danish krone during 2010. Please refer to appendix 7 for key currency assumptions.

Novo Nordisk has hedged expected net cash flows in a number of invoicing currencies and, all other things being equal,
movements in key invoicing currencies will impact Novo Nordisk�s operating profit as outlined in the table below.

Key invoicing Annual impact on Novo Nordisk�s Hedging period
currencies operating profit of a 5% (months)

movement in currency
USD DKK 580 million 14
JPY DKK 150 million 14
CNY DKK 100 million 14*
GBP DKK 80 million 11
CAD DKK 40 million 6

*USD used as proxy when hedging Novo Nordisk�s CNY currency exposure

The financial impact from foreign exchange hedging is included in �Net financials�.

Research and development update

Diabetes care
At the annual meeting of the American Diabetes Association (ADA) held in Orlando, Florida in June this year, Novo Nordisk
presented phase 2 data demonstrating the efficacy, tolerability and safety profiles of Degludec and DegludecPlus.

During the ADA, Novo Nordisk also announced that patient recruitment in the global phase 3a programme for Degludec and
DegludecPlus had been completed. The programme, intended to enable regulatory filing in the US, EU and Japan, involves more
than 9,000 patients in 17 clinical trials.

The first phase 3a study, out of five studies with DegludecPlus, has now been completed. In the study, a randomised, controlled
trial conducted globally, people with type 1 diabetes were either treated with DegludecPlus once daily and NovoRapid® twice daily
or Levemir® in accordance with the label and NovoRapid® three times daily. The primary objective of confirming HbA1c

non-inferiority in this treat-to-target study was accomplished, with HbA
1c

decreasing from 8.3% to 7.6% in both treatment arms while reducing the number of daily injections when using DegludecPlus.
Importantly, the rate of confirmed hypoglycaemia, defined as the need for third-party assistance or plasma glucose level below 3.1
mmol/l, was reduced overall and by more than a third during the night for the DegludecPlus group. People treated with
DegludecPlus and NovoRapid® gained on average slightly more weight than those in the comparator group. The safety profile of
DegludecPlus was confirmed and DegludecPlus was generally well tolerated.

Novo Nordisk expects to announce the key results of the remaining 16 phase 3a trials during 2010 and 2011 when trials have been
completed and analysed.

Novo Nordisk has reviewed six-month data from a 1,000 patient-sized phase 3b study investigating the effect of adding Levemir®
to metformin plus Victoza® treatment in people

Company Announcement no 43 / 2010 Page 8 of 21
Interim financial report for the period 1 January 2010 to 30 June 2010

Novo Nordisk A/S

Investor Relations

Novo Allé
2880 Bagsværd
Denmark

Telephone:
+45 4444 8888
Telefax:
+45 4444 6626

Internet:
novonordisk.com

CVR number:
24256790

Edgar Filing: NOVO NORDISK A S - Form 6-K

FORM 6-K 12



with type 2 diabetes. Patients were randomised to continued Victoza® treatment or to Victoza® plus Levemir® treatment if their
HbA

1c
 level was not below 7% after 12 weeks of treatment with Victoza® plus metformin. The trial revealed a significant

improvement in glycaemic control in the metformin plus Victoza® plus Levemir® treatment group with 43.1% of previously
inadequately treated subjects reaching HbA

1c
 less than 7%. Furthermore, the initial mean body weight loss of 3.5 kg achieved

during metformin plus Victoza® combination treatment was maintained with an observed additional mean weight loss of 0.2kg over
the following six months with Levemir® added. The majority of patients who were not randomised to treatment because they
reached HbA

1c
 target on metformin plus Victoza® alone experienced a mean weight loss of 4.8kg from run-in to end of the study

period. No major hypoglycaemic events were observed, and the overall rate of minor hypoglycaemia amongst patients treated with
metformin plus Victoza® plus Levemir® was very low. The study demonstrated that the profile of Victoza® plus Levemir®
combined is safe, generally well tolerated and clinically efficacious. The trial data are intended for label update purposes.

Novo Nordisk has initiated a phase 1 study in healthy people with an ultra-fast-acting insulin analogue, intended to provide faster
onset of action than the currently available fast-acting insulin analogues.

Biopharmaceuticals
A phase 2 trial evaluating the safety, pharmacokinetics and efficacy of NN1731, an ultra-fast-acting recombinant factor VIIa
analogue, in treatment of joint bleeds in haemophilia A or B patients with inhibitors has been completed. The trial found that
NN1731 has a safe profile for all doses investigated, the ultra-fast-acting profile was confirmed, and NN1731 was efficacious in
stopping joint bleeds. Further, all efficacy parameters tested trended favourably for the highest dose of NN1731 compared to
NovoSeven®. The control arm confirmed the efficacy and safety profile of NovoSeven® as observed in previous clinical studies.
Based on the positive phase 2 trial results, the pivotal phase 3 trial programme for NN1731 is currently being designed.

A pivotal phase 3 trial in factor XIII congenital deficiency, investigating a recombinant FXIII compound, has been finalised. Factor
XIII congenital deficiency is a rare bleeding disorder with about 600 diagnosed patients worldwide. This genetic disorder affects
both genders and all ethnic backgrounds, and is usually diagnosed at birth. The phase 3 trial enrolled 41 patients for a one-year
treatment regimen. The trial proved that recombinant FXIII has a safe profile when administered as prophylactic, monthly
replacement therapy to patients with congenital factor XIII deficiency. Compared to a historic control group of individuals who did
not receive prophylactic infusions, treatment with monthly injections with recombinant FXIII significantly decreased the annual
number of bleeding episodes requiring treatment. Novo Nordisk expects to file for marketing authorisation with the regulatory
authorities in the US and EU in the first half of 2011.

Equity
Total equity was DKK 33,635 million at the end of the first half of 2010, equal to 59.0% of total assets, compared to 65.3% at the
end of 2009. The equity at 30 June 2010 was negatively impacted by DKK 1.8 billion related to the value of currency hedging
contracts net of tax accrued for future income recognition. Please refer to appendix 5 for further elaboration of changes in equity in
the first half of 2010.
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Reduction of share capital
The Annual General Meeting of Novo Nordisk A/S, which was held on 24 March 2010, approved a 3.2% reduction in the total share
capital by cancellation of 20,000,000 treasury B shares of DKK 1 at a nominal value of DKK 20,000,000. The reduction was
executed on 28 June 2010, and Novo Nordisk�s share capital now amounts to DKK 600,000,000 divided into an A share capital of
DKK 107,487,200 and a B share capital of DKK 492,512,800.

Treasury shares and share repurchase programme
On 27 April 2010, Novo Nordisk initiated a share repurchase programme in accordance with the provisions of the European
Commission�s regulation no 2273/2003 of 22 December 2003 (The Safe Harbour Regulation), with J.P. Morgan Securities Ltd. as
lead manager. The purpose of the programme was a reduction of the company�s share capital. Under the programme Novo Nordisk
has repurchased B shares for an amount of DKK 2.5 billion in the period from 27 April 2010 to 3 August 2010. The programme was
concluded on 3 August 2010.

As per 3 August 2010, Novo Nordisk A/S and its wholly-owned affiliates owned 19,932,082 of its own B shares, corresponding to
3.3% of the total share capital.

Based on the improved outlook for free cash flow generation in 2010, the Board of Directors has approved a DKK 1 billion
expansion of the 2010 share repurchase programme to DKK 8.5 billion. Novo Nordisk has in 2010 repurchased shares under the
Safe Harbour rules for an amount of DKK 4.5 billion.

Sustainability update

People
During the first half of 2010, Novo Nordisk hired 555 full-time equivalent employees compared to 1,423 in the same period last
year. Novo Nordisk had 29,364 full-time equivalent employees on 30 June 2010 compared to 27,998 on 30 June 2009.

Haemophilia study documents unmet needs of patients
Novo Nordisk presented the preliminary findings of HERO (Haemophilia Experiences, Results and Opportunities), an international
survey into the psychological and social effects of haemophilia, at the World Federation of Hemophilia Congress in Buenos Aires,
Argentina, on 11 July 2010. The first phase of the study includes interviews with 150 people with haemophilia, caregivers and
healthcare professionals in seven countries. When completed in 2011, the full inquiry will include responses from over 1,300 people
from 12 countries, and will be the largest international study ever into the social and psychological aspects of life with haemophilia.
Novo Nordisk intends to use these findings to address unmet patient needs.

Legal update
As of 4 August 2010, Novo Nordisk Inc., along with a majority of the hormone therapy product manufacturers in the US, is a
defendant in product liability lawsuits related to hormone therapy products. These lawsuits currently involve a total of 50 individuals
who allege use of a Novo Nordisk hormone therapy product. The products (Activella® and Vagifem®) have been sold and
marketed in the US since 2000. Until July 2003, the products were sold and marketed exclusively in the US by Pharmacia & Upjohn
Company (now Pfizer Inc.). Furthermore, 64 individuals currently allege, in relation to similar lawsuits against Pfizer Inc., that they
have also used a Novo Nordisk hormone therapy product. Currently, Novo Nordisk does not have
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any trials scheduled in 2010. Novo Nordisk does not expect the pending claims to have a material impact on Novo Nordisk�s
financial position.

As previously announced, Novo Nordisk is involved in an ongoing patent infringement dispute with Caraco Pharmaceutical
Laboratories, Ltd. (Caraco) regarding Caraco�s application to market a generic version of Prandin® (repaglinide) in the US. On 14
April 2010, the Court of Appeals for the Federal Circuit in Washington D.C., US, decided in favour of Novo Nordisk, allowing Novo
Nordisk to retain its current Use Code describing the therapeutic use for Prandin®. Subsequently, Caraco filed a petition with the
Federal Circuit on 14 May 2010 requesting a rehearing and reconsideration, which the Federal Circuit denied on 29 July 2010.
Caraco will, as a consequence of the Use Code, be required by the FDA to amend its label to include the repaglinide�metformin
combination. Pursuant to an earlier stipulation between the parties, Caraco has conceded infringement if the combined use is
included in its label. The validity trial regarding Novo Nordisk�s U.S. Patent No. 6,677,358 (�358 patent), which is directed toward the
Prandin®/metformin combination, is now scheduled to resume in August 2010.

Financial calendar
27 October 2010 Financial results for the first nine months of 2010
2 February 2011 Financial results for 2010

Conference call details
At 13.00 CET today, corresponding to 7.00 am EDT, a conference call will be held. Investors will be able to listen in via a link on
novonordisk.com, which can be found under �Investors � Download centre�. Presentation material for the conference call will be made
available approximately one hour before on the same page.

Forward-looking statement
Novo Nordisk�s reports filed with or furnished to the US Securities and Exchange Commission (SEC), including this document as
well as the company�sAnnual Report 2009 and Form 20-F, both filed with the SEC in February 2010, and written information
released, or oral statements made, to the public in the future by or on behalf of Novo Nordisk, may contain forward-looking
statements. Words such as �believe�, �expect�, �may�, �will�, �plan�, �strategy�, �prospect�, �foresee�, �estimate�, �project�, �anticipate�, �can�, �intend�,
�target� and other words and terms of similar meaning in connection with any discussion of future operating or financial performance
identify forward-looking statements. Examples of such forward-looking statements include, but are not limited to:

- statements of plans, objectives or goals for future operations, including those related to Novo Nordisk�s products, product
research, product development, product introductions and product approvals as well as cooperation in relation thereto

- statements containing projections of or targets for revenues, income (or loss), earnings per share, capital expenditures,
dividends, capital structure or other net financials

- statements of future economic performance, future actions and outcome of contingencies such as legal proceedings
- statements of the assumptions underlying or relating to such statements.
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In this document, examples of forward-looking statements can be found under the headings �Outlook for 2010�, �Research and
development update�, �Equity� and �Legal update�.

These statements are based on current plans, estimates and projections. By their very nature, forward-looking statements involve
inherent risks and uncertainties, both general and specific. Novo Nordisk cautions that a number of important factors, including
those described in this document, could cause actual results to differ materially from those contemplated in any forward-looking
statements.

Factors that may affect future results include, but are not limited to, global as well as local political an
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